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Client: St Nikolai Hauptkirche, Hamburg | Project: Yearly Organ Music Program (since 2023) | Art Direction, Illustration, Design

Hauptkirche St. Nikolai
Harvestehuder Weg 118

Ostermontag
16 Uhr Familienkonzert 

mit Juri Tetzlaff (KiKA)  
und Tjark Pinne

19 Uhr Einweihungskonzert
mit Franz Danksagmüller  

und Wolfgang Zerer

Ostersonntag
Festtag in St. Nikolai

Die App 
zur neuen 

Orgel!

Gefördert durch die Freie  
und Hansestadt Hamburg

*Anmeldung zur Mitwirkung am  
Projektkinderchor bei Kantorin Anne Michael  

anne.michael@hauptkirche-stnikolai.de

Orgelfrühling
   Aufbruch der Klänge

17.–19.04.26

Kosmos, Kult & Klänge
Bezaubernde Geschichten von der Magie der Gestirne 

Duo MoonBach | Azadeh Maghsoodi, Violine 
Andis Paegle, Fender Rhodes & Orgel 

Freitag, 19 Uhr, Auftaktkonzert

Der Klang des Universums
Samstag, 16 Uhr, Abenteuer:Klang 

 Infos & Tickets   

Von der Erde zum Mond – bis an den Anfang der Zeit 
Vortrag: Dr. Alexander Westphal (DESY Hamburg) 

Stummfilm Die Reise zum Mond (1902) – live vertont
vom Projektkinderchor St. Nikolai*

 Für Kinder von 7-12 Jahren

Sonntag, 10 Uhr, Gottesdienst

Hauptkirche St. Nikolai

Harvestehuder Weg 118

Vom Anfang aller Dinge
Pastorin Maren Schack

Anne Michael, Improvisationen 
für Orgel & Live-Elektronik

2023 >2026, PLAKATE/PROGRAMMHEFT/ANZEIGEN/SOCIALS
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JOIN US FOR OUR LAUNCH READING  

at Club der polnischen Versager / 
Ackerstrasse 169 / Doors 7 pm /  

Cash at the bar / Donations welcome! 

 31.
 05.
24        

Nicola Caroli /
Brian David Crawford /
Brandon Kilbourne /
Yessica Klein /
Francesca Schulz-Bianco /
Tessa Sinclair Scott /
Winifred Wong /
Gretchen Younghans /

Client: Berlin Poetry Collective | Project: Lesereihe Brand Identity | Role: Art Direction, Design

LOGO & APPLICATION (POSTERS/SOCIAL MEDIA)
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Client: Nordklang 5 Day Choir Festival, Hamburg 

Project: Brand Dev, Print & Website

Role: Concept, Art Direction, Project Management

LOGO VERSIONS

NORDKLANG.DE (WORDPRESS)

24.pg CONCERT PROGRAMME

OOH MEDIA (digital billboard)

03.–08. Mai 2022

1. HAMBURGER 
    KAMMERCHOR-FESTIVAL

Konzerte, Workshops, Singalong  
& mehr

www.nordklang-festival.de
Infos, Anmeldung & Tickets unter 

 

GEFÖRDERT DURCH

A0 STREET POSTER

Client: Nordklang Choir Festival | Project: Musik Festival Brand Identity & yearly since 2022 | Role: Art Direction, Design
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COLOUR PALETTE

primary brand colours

green is optically stable, this 
particular green is a cool, 
fresh tone. 

indigo is a common dye used 
in african handcrafts, the
deep purplish blue is not only 
visually striking, it ’s highly 
legible so increases accessi-
bility. 

red used sparingly, as an ac-
cent for CTA etc. 

yellow = joy & positivity, an 
expansive colour.

secondary brand colours

stable, soft colours that  
complement the primary 
brand colours, partly drawn 
from a piece of weaving in 
the Nupe tradition of Nigeria.

These neutral colours  
function well as accent/ 
background colours

Joy
Africa
Foundation

Colour  
palette

cmyk inks for print

accent colour = C=15 M=100 Y=100 K=0

type & sunflower face= C5 M0 Y90 K0

leaf & stem = C80 M0 Y35 K10

sunflower petals = C5 M0 Y90 K0

cmyks for print

C=0 M=72 Y=44 K=0

C=37 M=2 Y=11 K=0

C=4 M=16 Y=16 K=0

Tints & Tones

may be used in corporate  
literature for facts & figures. 

Marketing material should 
use the original palette where 
practical.

Client: Joy Africa Foundation

Project: Charity Brand Development

Role: Concept, Art Direction, Claims & Social Templates 

Client: Joy Africa Foundation | Project: Charity Brand Identity | Role: Art Direction, Design, Style Guide
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sunflower
logo 

Sunflowers, found across 

many African nations, are  

particularly associated with 

children. The round, warm 

open image radiates a feeling 

of childhood wonder and joy. 

A flower needs water and 

care to bloom, symbolising  

the needs kids also have for 

a safe place to help them 

thrive.

the monochromatic  

reverse version may 

appear inside a disk , 

on one of the colours 

from the brand palette 

such as shown here, on 

indigo. In this case the 

type must be centered 

to the logo and match 

the disk colour. 

It may also appear free 

floating without the 

circle, in which case 

the type is white and 

aligned with the  

bottom of the stem.

Joy
Africa
Foundation

Joy
Africa
Foundation

Joy
Africa
Foundation

mono
reverselogo  

positioning

The logo may be used 

with left or right jus-

tified type aligned to 

the bottom of the  

sunflower´s stem.

From the justified 

side, it must be posi-

tioned with a clearzone 

around it of at least 

the size of the sunflow-

er leaf — from any oth-

er object or edge.  

Only where 

space is very 

tight may the 

sunflower  

be vertically 

stacked to  

align with the  

“J” in Joy.

Joy
Africa

Foundation Joy
Africa

Foundation

Joy
Africa
Foundation

Joy
Africa
FoundationBaseline of “Foundation” 

aligns with leaf & stem

4 mm 
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m

m
4 

m
m
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LOGO 
construction & 
cmyk values

Joy
Africa
Foundation

Sunflower 
logo
notes the greyscale version 

has black type (100% 

K) and shades of grey 

as marked >>

sunflower face 

90% K

sunflower 

petals 

15% K

leaf & stem 

60% K

type

100% K

Joy
Africa
Foundation

greyscale
DO NOT:

separate the sunflow-

er from the “Joy Afri-

ca Foundation” type, 

or place any object or 

edge in the clearzone 

around or overlapping 

the logo.

use outlines or change 

the colours.

use any other version 

of Archer than Bold.

Joy
Africa

Foundation

JOY
AFRICA
FOUNDATION

Joy
Africa
Foundation

every
day

giving

Joy
Africa
Foundation

Joy
Africa
Foundation

BRAND, CLAIM & STYLE GUIDE 
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POSTERS

photo: © Jette Mamarazzi

www.andrescrump.com
 facebook.com/andrescrumpcomedy

 @andres_crump
 @crumpschi

ANDRANDRÉÉSS
CRUMP CRUMP 

Client: Andrés Crump Comedy

Project: Set of 10 Promotional Postcards, A2 Poster

Role: Concept, Art Direction, Print
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www.andrescrump.com

 facebook.com/andrescrumpcomedy

 @andres_crump

 @crumpschi
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www.andrescrump.com

 facebook.com/andrescrumpcomedy

 @andres_crump

 @crumpschi

Client: Andres Crump Comedy | Project: Comedy Marketing | Role: Art Direction, Design

POSTCARDS

ANDRÉS
CRUMP 

photo: © Jette Mamarazzi

www.andrescrump.com
 facebook.com/andrescrumpcomedy

 @andres_crump
 @crumpschi

ANDRÉS
CRUMP CRUMP 

www.andrescrump.com

 facebook.com/andrescrumpcomedy

 @andres_crump

 @crumpschi
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Client: Chor der Hochschule der Bildende Künste

Projects: Seasonal Marketing material 

Role: Brand Identity & Posters

HFBK FOYER  // 19. September  2015  // 20 Uhr 

C hor m usi k von L ic h t u n d S c h at t e n

Luminous Night of the Soul

Chor & Akkordeonmusik über das Wasser
23. November 2013 // 20 Uhr 

Pl ätscher!

Fortuna
DIGITALIS
Fortuna
DIGITALIS
Fortuna

HFBK-CHOR HAMBURG // MÄDCHENCHOR HAMBURG //ENSEMBLE ELMSHORN DER LIEDERTAFEL // 
KINDERCHOR DER LIEDERTAFEL // SPECIAL GUEST PERFORMANCE: ELBTONAL PERCUSSION // 
VIDEOSZENOGRAPHIE: REALITÄTEN REVUE

Carmina Burana – Carl Orff    

Fassung für zwei Klaviere und Schlagwerk

Samstag 4.2.2012 20 Uhr // Miralles-Saal, Jugendmusikschule, Hamburg // Musikalische Leitung: Gesa Werhan

Sonntag 5.2.2012 17 Uhr // Saalbau Elmshorn // Musikalische Leitung: Susanne Drdack

little 
mermaid
      † by John
            HØybye

the

Client: Hochschule für bildende Künste Chor | Project: Brand Identity & Marketing | Role: Art Direction, Design

HFBK-CHOR | Leitung: Gesa Werhahn
im Foyer der Hochschule für bildende Künste
13. April 2013 | 20 Uhr 

Chor plus x: Ein Solo-Instrument auf der einen Seite - 
der Chor auf der anderen. Chormusik von Ola Gjeilo, 
David Hamilton, Lars Jansonn, Gjermund Larsen u.a.

Eintritt 5 € oder ein Beitrag zum anschließenden Buff et

LOGO & APPLICATION (POSTERS/POSTCARDS)
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Client: Lisa Stick Septett | Project: Musik Promotion | Role: Art Direction, Design
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www.lisastick.de
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Lisa Stick 7tett

LISA STICK • TROMBONE

VERA SCHMIDT  • VIOLIN 

GILLIAN MAGGOUTAS  • VIOLIN

AUDREY BASHORE • VIOLA

CONSTANTIN PRITZ • CELLO   

CHRISTIAN MÜLLER • DOUBLE BASS

DIRK ACHIM DHONAU • DRUMS

77www.lisastick.de

Lisa Stick 7tett

LISA STICK • TROMBONE

VERA SCHMIDT  • VIOLIN 

GILLIAN MAGGOUTAS  • VIOLIN

AUDREY BASHORE • VIOLA

CONSTANTIN PRITZ • CELLO   

CHRISTIAN MÜLLER • DOUBLE BASS

DIRK ACHIM DHONAU • DRUMS
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A0 POSTERS


